











































































































































































































































































































































[2]Mintzberg,Henry,et al. The strategy process: 
concepts, contexts, cases(4th Edition) [M]. Pearson 
Education Inc., 2003.  
[3]Porter,Michael E. Competitive Strategy: 
Te c h n iq u e s  fo r  A n a ly zi n g  I n d u st r ie s  a n d 
Competitors[M]. The Free Press, 1980.
[4]Hitt,Michael A,et al. Strategic Management: 
Competitiveness And Globalization[M]. South- Western 
College Pub，2006.
[5]Porter,Michael E.. Competitive Advantage: 
Creating and Sustaining Superior Performance [M]. 
The Free Press,1985.
[6]Slywotzky, Adrian J., et al. The Profit Zone: 
How Strategic Business Design Will Lead You to 
Tomorrow’s Profits[M]. Three Rivers Press,2001.
[7]Johnson,Gerry, et al. Exploring Corporate 
Strategy: Text & Cases (7th Edition) [M]. Prentice 
Hall, 2005.
[作者单位：厦门大学金融系]
（责任编辑：黄中凯）
